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Mon'ble Minister for Tourism inaugurates
PATA Travel Mart 2011

he 3-day PATA

Travel Mart 2011
witnessed a  grand
inauguration with
Hon'ble Minister for
Tourism, Shri Subodh
Kant Sahai lighting the
ceremonial lamp along
with other dignitaries on

6th September, 2011.

“India, as you all know,
is emerging as one of
the major economies of
the world with a growth
rate of over 8 per cent
per annum. The tourism
industry is growing at an
even higher pace. I am happy to share with
you that foreign tourist arrivals to India
have recorded a growth of over 10 per cent
during the first eight months of the year”,
he said.

“When the whole world was facing a
slowdown and the tourism industry was
showing signs of recession, it was India
among the very few which led the tourism

industry’s remarkable recovery. India’s

Entrance to the Mart

Hon'ble Minister for Tourism, Shri Subodh Kant Sahai lighting the Ceremonial Lamp

strong domestic tourism and aggressive
marketing was responsible for this”, he

added.

Hon’ble Minister remarked that India
today receives approximately 0.5% of
International tourist arrivals. The Ministry
has set an objective to increase it to 1%
by the end of 12th Five Year Plan. This
will take 5.5 million to almost 12 million
tourists.

Shri  R. H. Khwaja,
Secretary (Tourism) also
Chairman, PATA
India Chapter, along with
PATA Interim CEO
addressed the media on
the focus of PTM 2011
build the
for all the participating
stake-holders.

the

to business

the
business

Elaborating  on
lucrative
opportunities destination
India offers to the various
stakeholders,

(Tourism)

Secretary
informed
365-day

destination, which has a wide range of

“India is a

products including ancient forts, pristine
beaches, wildlife, wellness options, world
P )
heritage sites, cuisines, rich flora and fauna,
g )
to name a few.”

Some 135 media, 625 seller and 302 buyer
delegates, over 10,000 business appointments
during three days and a total delegate list for
all events in excess of 1200, conveys the

success of PATA Travel Mart 2011.

An aerial view of the Mart
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Dinner bosted by the Ministry of Tourism at The Asbok
on 7tb September, 201 |

Dinner bosted by Tourism Promotions Board, Philippines
at The Asbok on 9tb September, 201 1
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ITDC Celebrates Foundation Day - [st Oc¢tober, 201 1

TDC celebrated its 45th Foundation

Day on 1st October, 2011 at The
Ashok, New Delhi. The programme
was inaugurated by the Chief Guest
Shri R.H. Khwaja, Secretary (Tourism),
Ministry of Tourism. Simultaneously,
the other outstation Hotels and Units
of ITDC celebrated the event at their

respective venues.

As part of the celebrations and with
a view to foster and promote the one
family concept, activities like Painting
Competition and ITDC Talent Hunt
Contest were held prior to the event.
Under Meritorious Children Awards,

prizes were distributed to children of Secretary (Tourism) Shri R.H. Khwaja giving the keynote address

ITDC employees who had secured 90%
or equivalent grades and above in class X
and 85% or equivalent grades and above
in class XII from any board in the year
2011.

included a  cultural

Celebration

Lt
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India Tourism Development Corporation Ltd.
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% .,  45th Foundation Day Celebration

Ist October, 2011

Story of anincredible Journey...

He emphasised that ITDC should
have a theme for each year. This year
the theme could be Aasman se unchee
parvaz” (soaring higher than the skies).
A different theme for each year would

Release of the Commemorative Brochure by Secretary (Tourism):
(L-R) Director (Finance) Shri RK. Agarwal; Secretary (Tourism) Shri R.H. Khwaja;
C& MD, ITDC Dr Lalit K. Panwar and Chief Vigilance Officer Shri B.L. Meena

programme by distinctly abled artistes
from Ability Unlimited Foundation. The
artistes, both boys and girls, presented
a historic performance on wheel-chairs.
A mix of emotions was aroused by their

brilliant performance.

In his
(Tourism) appreciated the efforts of

keynote address, Secretary
the Ashokan Team and gave invaluable
directions for the Corporation's progress

in the coming years.

3I9NcHoTIel

serve to form a continuity.

Talking
(Tourism)

Secretary
should

practise performance with perfection in

of performance,

stated "everyone
their daily work. By doing so, you will
build a culture of excellence."

ITDC is at crossroads and requires
commited and concerted efforts from the
entire 'Ashokan family' to turn around the
brand Ashok. ITDC should also institute
the "Best Worker's Award" and strive for
excellence in their field of activity.

He suggested a seminar or competition
can be organised wherein the participants
generate their ideas / thoughts, as they
percieve or understand "The Vision-
Mission of ITDC."

He guided all Ashokans to adopt "a
Vision-Mission Matrix Approach to
achieve their goals."

Launch of the ‘Gandhi Darshan - One Day Gandhi Circuit Tour' by Secretary (Tourism)

4
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YETES DE GEDEVE 2011

Fetes de Geneve, the 10-day cultural
extravaganza that takes place every
year in Geneva where India was the
“Guest of Honour” country this year.
'The festival formally opens on the 4th of
August and closes on the 14th, attracting
over 2 million visitors.

Ministry of Tourism had entrusted the
task of managing the event to ITDC's
Ashok Events. As "Guest of Honour"
country, India contributed in the opening
reception, showcased an opening gala
concert, and hosted an exclusive India
Evening. Simultaneously, Village of India
“The Great Mélange” was created around
the central fountain in the Jardin Anglais
near Lake Geneva.

The opening gala concert of 4th August
comprised more than 70 folk dancers
and musicians with 17 dance forms from
India. More than 4000 spectators enjoyed
the performances at the open-air theatre.

Over 100 rural artistes / craftsmen got
an international platform to showcase
their talent and traditional arts / crafts,
74 folk artistes — dancers and musicians,
21 craftsmen and artisans, 15 chefs, cooks
and service personnel, 13 support and
technical team.

The "Village of India", inaugurated on 5th
August by various dignitaries, presented
myriad contrasts of the country — its
culture, cuisines, handicrafts, music and
architectural splendour.

The entry to the “Village of India” had

3I9NcHoIIel

four routes representing the country's four
different regions. Four entry-paths led
into the site and each pathway had a gate
replicating a historical /cultural landmark
of India viz. the Amber Gate, the Tawang
Monastery Gate , the Sanchi Stupa Gate
and the Hampi Pillars Gate.

A pristine white structure, comprising
of the central dome with four pillars
was fabricated much like the Taj Mahal
at Agra. This became the photo-spot for

most visitors.

The Fountain Area was the centre of all
activities, in fact, the nucleus themed
around the festivals of India. This area
changed its colours as per the festival of

the day.

From 6th-13th August, the Village of
India operated from 12 noon till midnight
and offered a host of activities — stalls
of various State Tourism departments
interacted with the visitors and provided
insights the products;
handicrafts and handlooms were displayed
and live demonstrations were given;

into various

interactive activities were done such as
free henna application; bindi and bangle
give-aways; hair-braiding with ‘parandis’;
saree tying for visitors; astro-palmist
consultation; yoga classes and massages;
interactive folk-dance processions in and
around the Village; tandoori food and
Indian bread-making demonstrations
by chefs; an interactive cultural stage,
puppet-shows and a grafhti-wall, were
great crowd-pullers. The food court served

authentic Indian mini-meals and snacks
to an average of 1500 and more visitors
per day. Sale of the food court was US$
1,92,000 approx. and sale of art and craft
items was US$ 70,000 approx. The wine
board representative carried out Indian
Wine Introduction and Appreciation for
the visitors.

"Cuisine of India - Geneva da Dhaba"
was the concept for the food court at the
festival. Traditional Indian Dhaba setting
was decorated with colourful umbrellas,
puppets, lanterns, spices, etc.

A gala dinner was hosted on the theme
"Royal India" on 5th August in honour of
various dignitaries from Geneva at Hotel
Kempinski.

A reception was hosted by the Geneva
Tourism at the Globus Mall near Lake
Geneva before the musical fire-works.
The penultimate day of the Fetes de
Geneve had a traditional ritual of an
hour-long pyromelodious show (musical
fireworks) over the Lake Geneve. The
Show was themed “Opera of Fire” and
was a synchronised and specialised show
witnessed by over 500000 paid visitors.
The first part of the Show was dedicated
to India, centering on an Indian ‘bhajan’
and followed by a musical piece from the
film “Lagaan”.

At the closing of the Fetes de Geneve,
a press conference was held by Geneva
Tourism. The Show put up by India was
appreciated and in the press release of
14th August, it was stated “The Geneva
festival comes to an end. India leaves an
unforgettable fragrance around the lake
front.”

—gith ?"“
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"Munar S¢ Rozgar”

Skill Development for Indian Youtbh

¢« I I unar Se Rozgar ” scheme
has been launched by the

Ministry of Tourism, Government
of India, to create employable
skills in the interested youth
between the age group of 18-28
years and who are minimum 8th
class pass. Under this Scheme,
the ITDC — run Ashok Institute
of Hospitality &  Tourism
Management (AIH&TM) has
been registered as one of the
Training Providers.

The of two
courses — a six-week full time

Scheme consists

training programme in F&B services, also
covering Housekeeping and an eight-
week full time training programme in
Food Production. No application fee or

19th August, 2011: Dr. Lalit K. Panwar,

1

ECRETARY (TOURISM), GOUERNMENT OF INDIR

criteria. Course Test is conducted at the end
of the training and Certificates are issued to
successful trainees. On completion of the

training, AIH&TM assists the students

in  finding  suitable
placements.
“Hunar  Se  Rozgar”

training programme is
envisaged not only to
improve the skills of the
trainees but also to equip
them with the right
attitude and hospitality
that  improves
the quality of service
rendered to tourists.

ATH&TM

an approval to run this

finesse

received

C&MD, ITDC,

Subel Seth, Aman Nath, Kapil Dev, Vandana Luthra and SCI’.ICH.lC thf‘ougth all its
Harveen Kapoor lighting the ceremonial lamp at ‘Khushi Ka Tarana’ units in India with a target

event at The Ashoks Convention Hall

course fee is chargeable to the trainees and
selection of the trainees is on 'first come
first admit' basis after release of newspaper
advertisement.

All expenditure towards the training
fee, lab charges, cost of training material,
honorarium to Trainers/Faculty, uniform,
tool kit, stipend, certification fee, press
advertisements and interviews is met by
the Ministry of Tourism. Free meals are
also provided to the trainees.

A trainee with a minimum attendance
of 90% is paid a lump sum stipend of
Rs.1500/- in case of the F&B service
course and Rs.2000/- in case of Food
Production Course. As ITDC’s Corporate
Social Responsibility (CSR) initiative, an
additional stipend of Rs.1400/- is given

to each trainee after meeting the above

SIQIBoIIAl

of 1500 candidates. The

training of the first batch
was inaugurated in the month of June by
Secretary (Tourism).

'This scheme is currently being run at Delhi
based Hotels i.e Ashok, Samrat, Janpath
and Guhawati, Ranchi, Patna, Bhopal. In
order to ensure that this skill development
initiative reaches the maximum number
of youth, AIH&TM has also signed
MoU’s with leading NGOs like Khushii,
organisations like Neemrana Group of
Hotels, Ark Shipping Management and
ISDC, etc. The objective of the associations
is to pool the respective strengths,
resources, expertise and goodwill of each
for the purpose of creating employablity of
the youth by imparting vocational training
in the field of Tourism and Hospitality.

Till date more than 600 trainees have
been imparted training under this scheme.

Encouraged by the positive
response and efforts put in
by ITDC, the Ministry of
Tourism  has approved that
ITDC can design more courses
under this scheme.

Shri Kapil Dey, the
cricketing legend is the
Brand Ambassador for

the initiative.

30th June, 2011: Secretary (Tourism) launching the Hunar Se Rozgar'
Scheme at AIHSTM

17th August, 2011: Exchange of MoU between
ITDC and Khushii

A
b

Students at The Ashok kitchen
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The award of Certificates fo the first batch of

successful students
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Speech of

Dr. Lalit K. Panwar
C&MD, ITDC
at the 46" Annual
General Meeting held on
30" September, 2011

Ladies and Gentlemen,

| extend to you all a very hearty welcome to our company’s
forty sixth Annual General Meeting and thank you for
sparing your valuable time and making it convenient to
attend.

Tourism Sector

Travel & Tourism is an important sector of the economy in
terms of GDP growth and it is next to IT Sector in terms of
employment generation. With the efforts of Ministry of
Tourism, Govt. of India, the Tourism sector achieved
substantial growth. The Foreign Tourist Arrivals (FTAs) in
India during 2010 were 5.58 million as compared to the
FTAs of 5.17 million during 2009, showing a growth of
8.1%.

Infrastructure development holds the key to India's
sustained growth in the Tourism Sector. With the sustained
growth in infrastructure in India, Tourism has potential to
hecome one of the key drivers of Economy. The Tourism &
Hospitality Sector has a key role to play in promoting faster,
sustainable and more inclusive growth — the goal of the
12th Five Year Plan.

ITDC

ITDC is the only PSU under Ministry of Tourism to promote
tourism besides playing its role as a commercial
organization. In its role as a commercial organization, it
is to construct and manage hotels, run duty free shops,

provide travel and tour services and produce tourist
publicity material. In its role as a promotional wing, it
plays a catalytic and pioneering role in the development of
tourism infrastructure/ innovative tourism products in the
country.

After disinvestment of 18 hotels in 2001-02 and 2002-03,
ITDC consolidated its remaining activities and
re-structured itself to take up diversified services oriented
business activities like Consultancy and execution of
Tourism and Engineering Projects, Training, Consultancy
in the Hospitality Sector, Event Management, mounting of
Son-et-Lumiere (SEL) shows etc.

The new renovated Ashok

| am happy to inform you that major renovation work of
Ashok has been carried out in this financial year. 186
rooms of Ashok, its lobby, Convention area and public
lounges have been renovated. | am happy to report that
Ashok is the only hotel which has 8 rooms dedicated to the
physically challenged guests, fully compliant with the
norms across the world.

During CWG 2010, the renovated Ashok with Samrat and
Janpath served VVIP delegates and were designated as
Games Family Hotels. The services were appreciated by
one and all. The commitment was met with grand
SLCCesSs.

We hope the new renovated Ashok will greet our
customers with fresh cheers.

ITDC Hotel Properties

It is indeed noteworthy that all the properties of ITDC are
located in prime places. The renovation of other Delhi
based Hotels viz. Samrat and Janpath has also been done
to meetthe aspirations of our guests.

Five hotel properties located outside Delhi at Mysore,
Patna, Jammu, Bhubaneswar and Jaipur have also been
renovated to meet the standards of Hotels in the relevant
category. A new Banquet Hall having the largest capacity
in the city has been included in Hotel Patliputra Ashok,
Patna.

ITDC has also five subsidiary companies running Joint
Venture Properties. One of our joint venture property at
Puducherry i.e. Hotel Pondicherry Ashok which has a
land bank of about 50 acres has initiated the process of
setting up a comprehensive tourist destination centre
based on public private partnership.

Business Divisions of ITDC
ITDC through its Ashok Creati
engaged in the mounting of Son-
at various places in India. During
one at Purana Quila with latest sta
and another at Jallianwala Bagh
brought laurels to ITDC. The
modernization of the SEL show ai
progress and we expect to re-lal
modern state-of-the-art Technolo
other SEL Project are under prt
Deoghar (Jharkhand), Hampi
(Punjab), Kanyakumari (Tamil Nac
Island (Andaman & Nicobar).

Ashok Events, the revamped and
ITDC has established itself as :
conference organizer and a leadin
official designated agency to mar
the Ministry of Tourism and has
prestigious events even abroad lik
Asia Travel Association (PATA) Tr
India Evenings at Berlin, Thailand :
Ashok Institute of Hospitality & T
pioneering institute in imparting 1
the Hospitality sector. It has the af
University and I. P. University. It
with the National Institute of Op
Ministry of Human Resource Dey
for jointly conducting various cer
relating to Hospitality and Touris
working on a plan to broad base t
with the ultimate vision of
University which would be a firsto
With the privatization of major int
through its Ashok International T
its focus to the seaports for mercl
duty free shops. During the yeal
Kolkata and Chennai seaports v
have started operations.

ITDC through its Engineering Div
the project of illuminating 11 ASI |
-the-art Technology to highlight tf
city of Delhi and to provide a visual
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of ITDC
k Creatives Division has been
) of Son-et-Lumiere (SEL) Shows
. During the year, two SEL shows
latest state-of-the-art Technology
la Bagh were commissioned and
)C. The work for upgradation/
_show at Red Fort, Delhi is also in
to re-launch the new show with
[echnology by end of this year. The
inder progress at Sarnath (UP),
Hampi (Karnataka), Ludhiana
Tamil Nadu), Cellular Jail and Ross
ar).

nped and re-launched Division of
self as a dominant professional
1a leading Event Manager. It is the
y to manage events on behalf of
-and has successfully organized
ibroad like Geneva Festival, Pacific
PATA) Travel Mart held in Macau,
Ihailand and CIS Countries.

tality & Tourism Management is a
1parting training and education in
1as the affiliation with Kurukshetra
ersity. It has also signed an MoU
ite of Open Schooling under the
urce Development, Govt. of India
rious certificate/ Diploma courses
id Tourism Management. ITDG is
ad base the activity of the institute
on of establishing a Tourism
e afirst of its kind.

major international Airports, ITDC
ational Trade Division has shifted
for merchandising the products in
 the year, three shops at Haldia,
aports were commissioned and

ering Division also accomplished
g 11 ASI Monuments with state-of
ghlight the cultural heritage of the
e avisual treat to the tourists.
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Performance duringlhe!inancilyear

During the year 2010-11, the turnover increased by 31%
approximately to touch the level of Rs. 400 crore. The
Corporation incurred losses mainly due to the charging of
renovation expenditures and high wage cost. High
manpower cost is due to consequential impact of
implementation of Wage Revision of employees and same
continues to be a matter of concern. Efforts are being
made to optimize the cost by rationalization and re-
deployment of staff. The shortfall arising due to retirement
of the employees is being met by engaging the young and
professionally trained staff on contract.

400.00

INDIA TOURISM DEVELOPMENT CORPORATION LTD.
EINANCIAL PERFORMANCE
392.36
350.00
300.00
289.75
250.00
w
% 200.00
= 150,00
100.00
50.00
an0 - -20.51 -11.73

2009-10

® Turnover ™ PET

2010-11

Corporate Social Responsibility

As a part of its Corporate Social Responsibility, ITDC has
introduced 'Ashok Fellowship' scheme for training
programme including Hunar-se-Rozgar, an initiative of
Ministry of Tourism, Govt. of India for physically
challenged, separated/ widows, SCs, STs, Minority
communities. Ashok Institute of Hospitality & Tourism
Management, a Business Division of ITDC is the training
provider under Hunar-se-Rozgar programme and
Col. Kapil Dev, Cricketing legend is the Brand Ambassador
for this programme. ITDC Hotels are acting as Test
Laboratories for the Hunar-se-Rozgar Scheme.

ITDC has also signed an MoU with the Tribal Co-operative
Marketing Development Federation of India (TRIFED)
under which ITDC will promote the products produced by
the Tribal Community by facilitating TRIFED to open the
shops in the Hotels of ITDC. ITDC will be getting revenue
share from this initiative.

Corporate Governance

Your company follows the sound corporate governance
practices with the objective of protecting the rights of the
shareholders, enhancing transparency and disclosures,
facilitating effective functioning of the Board and
providing an effective framework of checks (both internal
and external) to ensure compliance of provisions
contained in the Listing Agreement with stock exchanges
and guidelines as laid down by the Department of Public

Enterprises. Your company has complied with the
provisions of the Listing Agreement except the provisions
relating to the appointment of Independent Directors which
will soon be complied with the induction of new
Independent Directors.

Green Initiatives

As a part of Green initiatives, all Delhi based Hotels have
E.TP. plants and Rain Water Harvesting Plant. Janpath
Hotel also has Solar Heating Plant. Further, we are
committed to install these energy saving plants in other
units to ensure optimum use of energy and natural
resaurces.

Future Strategy
Planned initiatives are :

o Marketing tie-ups with international players having
global brand identity

o Signing an MoU with IRCTC to work mutually for
promotion of tourism as well as the products of each
other

« Leveraging vacant commercial spaces

o Forming Joint Ventures with private parties to rejuvenate
Engineering Division and Ashok Institute of Hospitality &
Tourism Management

e Forging Joint Venture Alliance with the State
Governments to set up new hotels.

QOutlook

Based on the Success of Team ITDC at all forums, a new
confidence has been built inyour company to achieve goals
set out in MoU with the Ministry of Tourism under aegis of
Department of Public Enterprise (DPE). We are confident of
accomplishing our vision and mission to become a vibrant
tourism development corporation.This coupled with
positive factors like strong economic growth of around 8%,
improving business travel and increased tourist numbers
will create positive environment not only for ITDC but for
the entire Tourism Sector. With upgraded/ renovated
Ashok, ITDC can hope to achieve significant growth in the
coming years.

Acknowledgement

On behalf of ITDC Board, | would like to thank you all for
your support and reposing confidence in us. | wish to
convey my sincere gratitude to all our valued shareholders,
customers, and Govi. of India and Ministry of Tourism for
their guidance and invaluable suppart and co-operation
extended to us.

Lastly on behalf of ITDC Board, | extend my grateful
compliments to all the employees whose dedicated efforts
and commitment has placed your company on the path of
progress.

Thank You,

Sd-
(Dr. Lalit K. Panwar)

Chairman & Managing Director

New Delhi
30" September, 2011

This does not purport to be a record of the proceedings of
the AGM.

‘a qRd e fawra M fa.

India Tourism Development Corporation Ltd.

Registered Office:
Scope Complex, Core 8, 61 Floor, 7 Lodi Road,
New Delni 110003 INDIA
Website : www.theashokgroup.com
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A\ N\
ngmm&m ATl AT Aot AfHfT B gFN u-AfHT F 06 T, 2011 B Eled
Hicror 31eNp, Hacear # B & womeht weier & g3 worfa @1 ferdteror fopam
27 A, 2011 B Wed A H Rfieror-Jom ot srededr AEET JAGT AT AR A qE  Iu-ARAT B
A forders (Troemen) off Fellr BAR  iois . Uew GAR UeAmh off o @ 7 rdlevided A feprer @A
AR fopd FECE H AeWd Uydus B SR A A T USH feud SN, dferd ®. UAR o T forRm

(roremen) ST wdtw G Ded A AT ety wforiy wet o dvee A e D worEh weer 7 gS Wik @ Rregd Fem
e Yok Eleel, 3R H AYP DU A g2y gu ydedadt @ UerAT @, qeiy go e F Aee v S @ smaedsar
& & yomelt wor # gF worla B W war Ry

ferdteror fasa | T RR U Bed BT 31N, HaoedT P Ydedbadl bl R A TH AeTATST
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ot Sfifer B SR el < e ATATT fIammer, IE FAGT H U FRuF (Grifeawe) ofi foee gER ot o
TSTHATST f&t 3 ATBRI BIABIST Bl Bl 17 Sfel, 2011 B U 11 ToF HRA Uear Aprd forar fo. & den duez s@
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- IE FBHAT B T B B oI Horfed U @R BN AT o |
fo dl 5|
folo1e1 FRAICTI ST UIcATEoT YRDR Aol
ST DRIoCRIoT
(\mdﬂ(\ ﬁ fororer & taoT fdemmer o HerH UG B sl A YA/ IR TR
{ &l 3 arfirpifte FReR Bt B B fow AT UicdTed YRRBIR Aloter’
SEIC RS ele5) TR W P, R 11 A8, 2011 P URUA - El/452 - QATA-2011

SRT oMt s om=m B

3le-o, 2011 B fHAE F aRa Ig Aoten fererd @ Jel wemmont/femat wr 1 3We, 2011 A L Bt A
wie  faer  fa B IS doen B sidela wias gael /Remeit g B @ fhu ow awent sewer
Frfcd AfAT B T ke @@ @ AT B HeAlhe B AR U Adtra GaOTEeT/fAaoneTer Bl feree
ud AdsuH) B egerar F 29 o, aPhe YRPBR AU T : TIHA YRBR : 10,000/~ BUT, fadT AR :
2011 @ g3l 8,000/- BUU, JAT GR&PR : 5,000/— SUCI

TR arerer off WU BAR sraTd of g 9 Aot A Yarmon el Y fereiRa s # o1 3, 2011 ¥ 31 #AM,
sraw ar woll uameneai Ud Fromareasi 2012 % fhU W AXHER BRI &1 faarer foper & Asremer fTamr &1 30

A 32U Wb Bt F B @b e 3, 2012 dF UG HeT BRN| TA UUF W YoM faoneTer B
3 oA el wEh Ay sefiew BXAeR olel ala ot Refg & 39 R faar @@ e e |

JfipIet vd FefaRal & faw Urom AetH YRGS & 3igdled A YRBRI P GO @B SMEN g GRBR @t

Jid Felet BT 3Meare b | Afer Fafera wermomeet/ [AamoneTeT B Ut @Y TPl |
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foore aReIcrl A ub-foarilr wrRignet @1 SiRIsTo!

Jors-frasar, 2011 foemdt &
foprEr B IJotemwr fasmer gRT 27
TS, 2011 (UAR) B Th-fEadtr
&dt PprRiomer @ 3o o
e | I B erfemem ad 2011
P O fdr @rferrem 21

PRI B YIH JT H  ASTST
faemmer, 9T Fome H A qaefiat
forderes ot dact T St oF HeRERt
W JEApls AT AR B D
Jae # Aifdiers Ud depeiial Ueit
UI UG Ollelpll Ul bt dar

Teitprs AfpT et > Adg H
JoRd foemmat @1 feramor s
FrRigMET & @ JA A wded
FIATT & AT fam0r H JIH
frderes (Rrotamum) st Jellr FAR o
HR PR &t ASTAST it at
faRga S & |

gt it F ufqenPry @ ferRaa
et off org | &t wrferen @ 3id
& Jaft ufgart & “Faft & fow
Fre” ded B gRas Uiearsd
ST USTel Pl ITS |

Lt|

&<l wfa-ansdl

wel

f8oct opid-siedt

3rscistHl @ sieer @ aqer oG, I’&égﬁﬁ(ﬁn) el el Adpdl SifeprR] D e
@a?aﬂ%aﬁw?igﬂsﬂaﬁww

foerer & 1 ¥ 15 Rrgsr, 2011 B
e & uzmarsr ween, e fRifae
ypR @ Ed vl smifora @t
g AR 79 TS siftramRt/maiat
P FT 25,800 BUT P fafqer e

& el 3 smeifod “R apgie s ger
f& effor @rge sa1 BegaR BAY” D Ao
=it wriener & s wies fawra ferorer
3 al¥ss aifermrierer o et foram | wrferem
P IR UL AEFAS  fagEd g™
fpar o= 98 wrfemen anfdew @ JAar
e 3 for Yy 30 ¥ IR & a8
oft| =& Priemer dle SRIgR el A Rt
27-28 GATS 2011 & ARASIA @&t g1

SIOICBoIe

JRBR, YAU-U3 Td Ffa-Taga vere
PP UlcHlied fpar I |

A AR UR ferore 1T 1 2 R, 201 1
BT & 3197p, o2 fCoolt & DBedere &t

# & Pl ud Astemn gepR

A 3B A

fazor JARE & 3o fsar o
oo & ugeht ar o BdH
Fiag-osst F Brg-us 3 foaw B
e Sord @ ICT T AR
ft 3z yau RiE, =1 R Ris
g, AR tiaw, st Jeredt arer a=t
wd s #ds oAt @ ImEHADE  faem

9T T |

PRI & gaRH e B
3egeT d ydw ke, ferkerss
@) vd H Jdwar SifEER
B B-BAC A dU-Uoodctel & AT
B3| ARG dgar B AT A gs
Hia-INe 3 fgrer wd argardt wicorolt
P JA T AAYAY HIT UG Bl IAIR
A JAd ANdET I-Wd & AT
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379Neh BARET FUR YAPT o 19 T 20 3P, 2011 DI Ub Adord
BT 3MRIeTel AT | o191 8 aul B 3ideel & de 3AEod 59 JHcldl & andr
T e RId ged Fad gdel B YdHd dAT DB, Feadl d Jeels RAA
AHTUTS geplell B UaEgdl o AT for |

HRd Wied faerr oA & 3iedet 9 Udy foreerds of WA P 3guied fmem
aen ufenfrt @i Jeafta fear | 29 AR R e [@@) o off JFhaa @
Feafaa e | JEed # qBT Adedr AEABR, WS Udgs (Aera AAer),
UelTel Uderd (Sleiedss Ud 3ild Jorb) dom 3fedel d yde feders @ fadw
BrRiuTes 3Rt oft 3uRea & |

TA TACS BT 35e9T UITEAS IF & did @Rl &1 3mee-vere dar et @t
Uit & foe SRy TR T o | adae go Fad uRged & AT Yeb
HIT gPIE D YDl B AT 3ol AFRASM U offt 9t @Bt IS | I 2011-12
& e sri-weer &1 yae oft fker o |
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About Saintbal
Dbam

Sainthal is a small village in the district
of Dausa, located in Rajasthan. Though
it is a small village, this is the holy land
where one can confront the holy God Sai
Baba of Shirdi along with his ultimate
Disciple and Brother Shri Tatya Baba.
People feel ultimate peace and pleasure
to view this amazing and heavenly sight.
Disciples come here to get benefited by
the blessings of Sai Baba and Guruji.

Sai Baba Satsang is held here on 24th of
every month. It starts at 9 pm in the night
and continues till 4 am in the morning
and concludes with the morning Aarti.
Sai Baba comes down from Heaven
in the body of our sacred Guruji at 12
midnight and has conversation with Shri
Tatya Baba. Thousands of disciples from
every corner of the country visit Sainthal
Dham to view this heart touching
moment. Everybody is convinced that
they have never seen such an amazing
and transcendental view and heartily
thank the medium by which they came
to know about this holy place.

Sainthal Dham is so amazing as if it is
out of this world. Such a place can be felt
and believed by visiting there personally.
Once in a life time everyone should visit
this holy and sacred place.

Contributed by:

Dr Deepak Kumar
Safdarjung Hospital, New Delhi
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9IRA Ricol fddRI fopm Ui fASsIdAr @ Irchee

Rd Wiead Tera fepar @t ume
fadrerar aifgdir 31 wfea Fsmaar @t
3T A TR T& aRd H 3rerar fagen
#A IgT 3T B, 3T &9 H oRa
wfea faera fepre & feRaw werm
oAt & 2

1) 14 - 23 @i, 2011

qAliSBr, gD, SFAS 3

14 - 23 &A™, 2011 & HRA
gdEaTa @ JgAaT A fecea Igwolas
dlsdr, Igdoilidd & dled fagt &
AT g &1 mRee fRar IR
AAE-H T 3T A FToTegdl BT
T fBam arRm 3w fafdree et
Forell B gB @d dAar g & e
fSer wega feu ow s de A R
3eNd B J A%, 3ifHa e 3
ow o wifé, va & Fee onfda &

ASAANE H ARG B AT oigd
3 fou ot Ifme FoRE mEfoa
fpu omw | Feft JeEt F aifaRet @
ufafteer scaEasf® eoft |

2 14 - 26 @i, 2011

T : gled T3S
Jceolicidco, Riawel Rxch

14 - 26 A, 2011 & AfRTAD &
B Bledd URIEE Sevmpifeaiea & HRA
FET IAd BT 3ol fbam o= | I8
3a Afs 3 IfEe Sewmpifedea
B FedoT A ARG g, AfRie
SR URNfora e amRm e s 3cdq
®1 3gUled Bled B A-oSol # dga
gaemd A fpar omEnm SR Aigpiaw
AARIE B offeA dlcligs dem weerd @t
it @1 afewsor o1 3@ FARIE
B UG HSAT Haver vd Afafr=t JF
e UT g3 | 39 O H T srenw
B P A%, Ia awt AR I f wfe,
ameree g emfdrer o)

3) 10 - 14 #F, 2011

FT : oruaul PBH BlFOA,
ASUA, FUT

10 — 14 #S, 2011 B A&, S
& AR gaTa & FeAer A feramavt

SIOlCBoIE

T @dTFced, dedd #  HRA
FgT Ida mAfora fmam omm)
gled o9 31N & A% AT BeaTd,
& 3refs @ Acaered Is A% & wife
ATTd deg Ul 3N Blead JAAE &
aw & wfé arene Feforn @ da
d 3 @ weft Ral F ufdfes diey
geeId gU 1000 A 3w Iifafemy
P gB @d M ARG T B
ATeT FWhaA A4 B | aren @t ulafeam
3R 3careatfe off | feam s &
U fafdre ABr-siiet &1 3meiee eoft
par o |

@ 12 - 20 &F, 2011

T : I W, T, BlA
aRa Wiea faerm for@m & I
(Car. w23 g1 urnfod) o wrew &
fafafese zerclt w ofier o Hresed grr
ad fpr o Tt gB aiee B o
Jae & el d 200 sifalrEl @
U duer ater ad fpam| arfafeed
Bt Bre-& off Jd @B o5 | yfafea Ay
3ICTOT-37eTaT oI | UHH 3cAd UAUBSIA
Bt Ao H 16 HI, 2011 B
IMAfSTa FeTeiier o srfafeEl a fo
3Med B BEUGd A6 A 3RRIT
T, e 9w R wife st srger wefie
® dga # &« grI P 9w Hrf B
IREAT Bt |

(5) 29 #F - 8 ST 2011

FT : QS 3w FQa, EbEzy
SR F MIALT T FrAT

WA gamard, Ui 36 Jd o HRd
IBR B UAed HAGT d FAeA
A glea feoea, wid 3 Aa A
MR IMa 3AT BT IRATSTel BT |
gea Jae & 9% ot w9 et &
& srefs @ 9w & wife sft st
3Reeg o A AARIE B ABAAYID
eifora fpam1 ¥ 3@ &1 efte
“ft TgAT 3TH Ho” ATI IH
#A o sraelt fafdrearei @ wver-amer
23T 9RA =i uAA T HiTST
FI-FHsell of IcATEYYl et A aofdl
BT HellIolel b |
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(6) 20-29 SEtered, 2011

T[T : HRAT T AGS,
&, e

galg A 9MNed dead d dxe AT
IWTIe A SH IoAT BT 3TATelS [T
IAT| Jg 34 faaded & Jgdior A
areiforg e oM oM S FARE
P ARG A YId ol UIAAT AT
UIBHET Bt TS A g3 3T
JARE B AUb  HSAT Hadsl af
2| @@ IR Ber & R wegR
P oA BT UIga fpU I |
HRd Uea faerm feord &t a1 #
& srefis & o sft FAig A< A= of
SToTer arer omfdret & |

(7) 30 SFEERT - 6 ~HAE=R, 2011

Tl 2 HRATA el HAYE, &
@t P Ret, RRmeET

Ig 3ITd udend » & @t e
Rt & & IMbea Arsarer wimon
# mfora feam omm et dw
F UG RS @iotell #  3uelt
Ifvsar wefdd wed gu oRde ot
M Jgergst > Ay faRrRd @
era fEar | sTRdT uReuRe  Fefla
Az Aot wyeefal & aifaRrei @
Faggoe By fear| wRa wdiea faery
oo &t do F R’ 3ol A6
ot JAig I 3R s sforer afer enfdHer o

¥ rom the Editor

We invite all Ashokans to express
what they feel. You can write it, draw
it, versify it, picture it or share it as a
joke. Swing into action immediately
and rush your contributions via email
or mail to The Editor, Ashoknaama
at editorashoknaama@gmail.
com or  promilaparuthi@gmail.
com or PR&C Division, Room
108, The Ashok, Chanakyapuri,
New Delhi-110021. The next issue of
Ashoknaama is scheduled for October
- December, 2011. Make sure we
get your contributions latest by 10
November, 2011.

Promila Paruthi

Ashoknaama
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yfifeq 3eorufer off ot & & =& @ T FAfecrar =
IR g PgU @ do Rygd = B faw & v
16 T, 2011 & g3M | d© IAAS AT . &
FERE TE B FoErent d T 3B B Beded Blc
# Jorifa, fhed 3R FRER @ gherm A o AR
sRawi enfaer g2

Fafdaigdl @ TS T qE A AR D A
IUIAGUlG  HAlgdHe BMde 3R, HRd P AT
veTees ST, FAadea Rig, feeeht @ g shedt efiem
A1, of. Irder ot dotes JeeTT, Doy Al AT FHAT
st Bfier Risger, Aorer amor & Iureder st dAfed Ris
smEgalterar, Jaemfa st Jord Fa, Jaenfa st e
fcder, RPIR R st Jaa Ao, Meew aifdresh Fsit &an
Fferelt, e aifdrerar s siferer wqg, Fsht awR sich
3R Fgoft eraren smepEht st & W enfaer F

HRA Wfea e feorer & oz & Ue wemhal, ardur
B3 B FSAT H 1 Ferls, 2011 B & el H
‘TR WX < F[ob UaaH el @ |

Joft FefoT T 3raTe, IsT @t srrft Foftas gRT uRefeud
TE Rfoib UATH Aol olieb Holid &l Ger-ofifad et
&1 g 2| ofide offd gamd ser Qor Iorene @ 3w
B H-JFYIS DA U UAD Pl AT Pl PAT B
IR B AT U Adeed Aofta &1 gHa B Bl
3MHIT B |

SIOICBoIe

AT Pt e FAM s Falg Ba Fe F R
e & 19 T, 2011 @ sfiewdt Ioten Riear gamr
fRad gzas Glc A5 g 29a @1 SAumRe HU A
feiae a1 98 geas Ioen @1 U &S A yerd
T 2 3R A 1950 B YHAT A IR Y2 B A
&4 B U Bl A B A Add & |

IRd Tiea fqora fopre 9 el Asger ol Poaval Aew
(STTETIR), AIBia HACTT B Jgder A 10 Rrasa, 2011
Pl & 31elis Temifuer & UF ARGIas AL HI 3MTowed
fpam | 3 uela & 2o @ Rifdresr A-gt o gefar &
Ao BT &=

J N\
a3l D o b 9
11 o, 2011 @ f& ow !
3Med  TFEHIRTer  # ;
g3 | ¥E AARIE frer
o, Siifs Hohd FHefid
gt @ dada B
o wewred wiftea FaqeT 36 Fgfors &1 YT ar | garsit
@ WISl BATBRI AA Folled, URGHAT, JHdT Us U ez,
Sfea Ricgd, Presad Ufeey @Eo JAe) grT 38 A 3iaud
TR @t IS |

14 Asboknaama



Joft forare arararer
sft aremu Tcsit
Fot St PR
Joft = aieiq
gt e wfers
sft feer rerarer
off e AL
ot gefla somer

9. gt aRar Ris
10.gsft Vamm gerarett
1.8 Aew BR
12. g5 o weiforn
13.g5 aifdfey 3uersy
14. 5t Rrgref grem
15. 4 geid ot

16. 5t Rrae Afas
17. 5 3R e

18. 4t R drast

W N o0 g b W N =

off FHa FAReTH
sfiert HFo ToS
#t s v Rz
it Iotem gerarett
Eicicilersicic oy
off Shforer

st 3R B IuFHY
st Fgefir > e
sft 3R & e
sfiereht sifdrar wfeis
st Ta AT e
ot & & A

Femdr araras (fGeelr @ arse Rera o)

1. st sgua
2. ot 3R Favem
3. g @ cferht
4

ot s FAR T
st & g

HRT B e 10 T B Y AP

1. g P st e ag Ris

2. gt oftfar gt and

3. ot amfa gt W

4. & ARA Rear st I Rear
3igferss #zd 10 I A 18 Y B Y B
1. gt afdrer AeR st @ e

2. ot ater@ oM Joft FRATorR rom
3. g Frar aien st aferer agoven

4. ot s g amome it wRoT T
iy B 41T 18 N @ Y A 3B

(I < e e
2. g of¥r #Ea
3. ot IBY Aaqd
4. ot Fp A

gfeem e afaforer
1. ot U ®. TSHH
2. st ©t & 3@
3. ot 3iciel Tcpadi
4
5

st gadt. Ris

. it < ARaE

. gl FBxE Aom
Ioht wRAferelt zrom

it
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The New Look Samrat

YD ©)

Set amidst a flower-filled atrium and open air courtyard, overlooking enclosed gardens,
fountains and water channels, the Hotel is located in the heart of the Diplomatic

-

oF Enclave of New Delhi. - )
%:(‘ Accommodation: 255 Guest Rooms & Suites (including rooms for differently abled) Tg;"i

4/ | 4
:{"’ 5 F&B Outlets: Chakras - Multi cuisine; Shiro - Pan Asian; Mobius - 24x7 e
9

HO I LL International; LAP - Lounge (Members only)
S AMR A Conferences ¢ Banquets: Kautilya — 150 pax (Theatre Style), Chanakya — 100 pax
- (Theatre Style), Chandragupta — 70 pax (Theatre Style)

Amenities: Swimming Pool, Beauty Parlour, Bank, Laundry, Travel Desk, Wi-fi Internet...

et W

D
'r \'(“

Address: Hotel Samrat, Kautilya Marg, Chanakyapuri, New Delhi 110 021
S Tel.: + 91 11 26110606 Fax: +91 11 26887047

¥
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9,3 Email: info@hotelsamrat.co.in  Website: www.hotelsamrat.co.in i)
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